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UNIT 7: THE WORLD OF MASS MEDIA

BANG TU VUNG
STT| Tir vung Tir loai | Phién am Nghia
1. | publicity n /pAb lisati/ truyén thong, quang ba
2. | interest n /'mtrast/, /' mmtrest/ su quan tam, hung thu
3. | place v /plets/ dat, rao, dang (tin, quang cdo)
4. | advert n /"®dv3:t/ quang cdo
5. | promote \% /pra' maost/ quang ba
6. | profit-making adj /"profit meikiny/ tao 1oi nhuan
7. | poster n /' poawsta(r)/ ap phich
8. | viewer n /'vju:a(r)/ nguoi xem
9. | commercial n /ko'm3:fl/ quang cao
10. advertise \ /"®dvetaiz/ quang cdo
11, presence n /'prezns/ strc thu hut, sttc anh hudng
12, reliable adj /r1’latobl/ dang tin cay
13.| bias n /'baras/ thién vi
14.| fake news n / feik ‘nju:z/ tin gia
15, the press n /09 pres/ bao chi
16.| update \ / ap'dett/ cap nhat
17 distribute v /d1’stribju:t/ phan phdi
18. broadcast n/v /'bra:dka:st/ (chuong trinh) phat song
19.| convenient adj /kan'vi:niant/ thuan tién
20.| content n /"kontent/ ndi dung
21.| accessible adj /ak'sesobl/ c6 thé tiép can duoc
22.| interactive adj / mtor a&ktv/ c6 thé twong tac duoc
23.| instant adj /" mstont/ ngay lap tlrc
24. reach \% /riztf/ tiép can
25.| flexible adj /" fleksabl/ linh hoat
26.| credible adj /"kredabl/ dang tin cay
27.| fact-check v /' feekt tfek/ kiém chiing thong tin
28.| visual adj /'vizual/ bang/ ¢ hinh anh
29.[ the mass media n /00 mas mi:dio/ phuong tién truyén thong dai

ching

30. | billboard n /'bilba:d/ bién quang céo

31. | loudspeaker n / lasd spi:ka(r)/ | loa phat thanh

32. | source n /s2:s/ ngudn tin
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33. | spread n/v /spred/ (su) lan truyén
BANG CAU TRUC
STT Céu tric Nghia
1.| be in charge of (doing) chiu trach nhiém lam vi¢c gi
something
2.| attract one’s attention thu huat sy cha ¥ cua ai
3.| draw attention to something thu hut sy cha y toi tha gi
4 cannot afford to do something | khong du kha ning (tai chinh) dé lam gi
5.| put up something dat, trung bay thur gi
6.| pay attention to something chu y tdi thu gi
7.| be here to stay s& ton tai trong mot thoi gian dai
8.| be on the rise dang gia tang
NGU PHAP

1. Mg¢nh dé trang ngir chi cach thirc

*  DBuoc dung dé chi cach thirc ciia mot su viée.

* Thuong str dung v6i cac lién tir phu thudc nhu as, as if hodc like.
Ex: He’s acting as if he were my father.

2. Ménh dé trang ngir chi két qua

*  DPuogc dung dé chi két qua cua mdt hanh dong hoac mdt tinh huéng.

S + verb + so + adjective/adverb + that + clause.
S + be + such (a/an) + Noun + that + clause.
Ex: It is so bright that we have to wear sunglasses.

It’s such an expensive car that we cannot afford.
PRACTICE
Mark the letter A, B, C, or D to indicate the word whose underlined part differs from the
other three in pronunciation in each of the following questions.
Question 1. A. convenient B. broadcast C. commercial D. source
Question 2. A. billboard B. visual C. credible D. interactive.—
Mark the letter A, B, C, or D to indicate the word that differs from the other three in the
position of the primary stress in each of the following questions.

Question 3. A. instant B. advert C. presence D. update

Question 4. A. distribute B. flexible C. convenient D. commercial

Mark the letter A, B, C, or D to indicate the correct answer to each of the following
questions.

Question 5. The_____of misinformation on social media undermines public trust.

A. billboard B. spread C. loudspeaker D. content

Question 6. He gained widespread after the speech about gender equality.

A. publicity B. poster C. commercial D. viewer

Question 7. The company’s social media____has increased significantly since it launched an
innovative marketing strategy.
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A. distribution B. source C. content D. presence

Question 8. Make sure you_____the information to verify its accuracy before publishing the
article.

A. distribute B. advertise C. fact-check D. place

Question 9. The accusations of political___in the news programme were denied by the
broadcasting company.

A. poster B. viewer C. bias D. commercial

Question 10. She asked____a qualified journalist.

A. like B. as though C.asif D. if

Question 11. There are many learning apps that I find it difficult to choose just one.

A. such B. so C. like D. as

Read the following school message and mark the letter A, B, C, or D on your answer sheet to
indicate the correct option that best fits each of the numbered blanks from 12 to 14.

Join the Green Living Movement on Social Media!

® Share eco-friendly tips and practices to inspire (12) students.
® Post about sustainability projects and nitiatives in our community.
® [Engage with peers to (13)  awareness about environmental issues and solutions.
Let's use the power of social media to foster (14) greener and more sustainable future together!

#GreenLiving #5ustainability Awareness

Question 12. A. much B. a little C. other D. others
Question 13. A. rise B. seek C. mind D. raise
Question 14. A. a B. an C. the D. @ (no article)

Mark the letter A, B, C, or D on your answer sheet to indicate the correct arrangement of
the sentences to make a meaningful paragraph for the following question.
Question 15.

1. Consequently, teenagers may experience heightened levels of anxiety and
depression due to social media.
2. Social media has various negative impacts on teenagers.

3. Secondly, constant exposure to curated content promotes unrealistic beauty
standards, contributing to body image issues and low self-esteem.

4. Besides, cyberbullying thrives on social platforms, causing emotional distress and
psychological harm to victims.

5. Firstly, excessive usage leads to decreased face-to-face interaction, affecting
interpersonal skills development.

6. Lastly, excessive screen time is associated with sleep disturbances, impacting
overall well-being and academic performance.
A.a—-b-e—c—-d-f B.b-e-c—-d-f-a
Ca-b-e-d-c—f D.b-e—-a—-c—f-d
Mark the letter A, B, C, or D on your answer sheet to indicate the correct option that best fits
each of the numbered blanks from 16 to 20.

The danger of fake news on the Internet is significant. Firstly, (16) weakens public trust
in media outlets, eroding the foundation of democratic societies. Secondly, fake news worsens
divisions in society, making different groups more separated and (17) . Thirdly, spreading
fake news can manipulate public opinion and influence political outcomes, jeopardising the
integrity of elections and governance processes. In the digital age, distinguishing truth from
fake news (18) , worsened by the ease of sharing unverified information online.
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To combat this threat, it's crucial to educate individuals about media literacy and critical
thinking skills, empowering them to distinguish reliable sources from fake ones. Furthermore,
collaborative efforts between technology companies, governments, and civil society are
important to develop effective strategies to mitigate the spread of fake news and (19)___.
Only by remaining vigilant (20) _____ and strong against the dangers of misinformation.
Question 16.

A. when spreading misinformation
C. this spreads misinformation
Question 17.

A. to cause fewer conflicts

C. causing more conflicts
Question 18.

A. remain challenging

C. remains challenge
Question 19.

1. safeguard the integrity of information ecosystems

2. safeguard the ecosystems of integrity information

3. safeguard the integrity of ecosystem information

4. safeguard the information of integrity ecosystems

Question 20.

A. we can keep our societies informed B. can we keep our societies informative

C. we can keep our societies informative D. can we keep our societies informed

Read the following passage and mark the letter A, B, C, or D to choose the word or phrase
that best fits each of the numbered blanks from 21 to 25.

Unlike a traditional billboard (21) can only show one printed image, a digital billboard
can change between different messages. Digital billboards are also considered more attractive
than traditional ones, and people are more likely to (22) them. Moreover, they can
also be updated in real time. Nowadays, digital billboards are common in (23)_big cities around
the world.

It is hard to imagine places like Times Square in New York, Piccadilly Circus in London,
or Shibuya in Tokyo without bright light adverts. (24) they are growing in popularity,
there have been concerns about their impact on the surrounding environment. Global light
pollution is increasing each year. The constant light emitted by digital billboards often (25)____
birds, harms insects, and causes health problems in humans, too.

(Adapted from Global Success)

B. the spread of misinformation
D. in spite of spreading misinformation

B. causing fewer conflicts
D. to cause more conflicts

B. remains a challenge
D. remain a challenge

Question 21. A. which B. whose C. where D. who
Question 22. A. promote B. update C. distribute D. notice
Question 23. A. each B. many C. every D. a little
Question 24. A. However B. Because C. Although D. Therefore
Question 25. A. catches B. faces C. confuses D. maintains

Read the following article and mark the letter A, B, C, or D to indicate the correct answer to
each of the questions from 26 to 30.

Digital media is any form of media that is created, viewed, and distributed via electronic
devices. Examples of digital media include websites, social media, videos, video games, digital
advertising, software, and electronic books. With the development of technology and smart
devices in recent years, digital media saw a sharp rise. This raises the question of whether
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digital media will replace traditional media such as printed newspapers, broadcast TV, and
radio. Below are two opinion pieces sent to our Debate Corner this week.
Minh Quang
Nowadays, it is much easier and more convenient to access information via digital media.
Most digital content is also freely accessible. All it takes is a few clicks, and you can read the
latest news, watch videos, or see online adverts. In addition, digital media forms are more
interactive. For example, customers can provide instant feedback, which can be used to solve
any problems. In return, almost every organisation can reach its target customers easily via
digital media. Furthermore, digital media is more flexible since information can be updated
easily and frequently. By contrast, articles in printed newspapers or adverts on TV cannot be
changed immediately. With more than 75 million social media users in Viet Nam and the
number is increasing, it will not be long before traditional media becomes a thing of the past.
Pham Hoa
Digital media is very convenient, but its strengths are also its own weaknesses. Since anyone
with access to computers and the Internet can post or share information online, it raises the
question of how credible it is. On the other hand, traditional media offers information from
reliable sources that are fact-checked. Moreover, let us not forget that digital media relies on
the Internet and smart devices to work well. There
are still remote or disadvantaged areas in Viet Nam where access to technology is limited or
too expensive. Many people also still struggle with technology. So although digital media is on
the rise, traditional media such as printed newspapers, broadcast TV, and radio is here to stay.

(Adapted from Global Success)
Question 26. Which best serves as the title for the article?
1. The Domination of Digital Media
2. Traditional Media Replaced by Digital Media
3. Digital Media vs. Traditional Media
4. The Increasing Popularity of Printed Media
Question 27. According to the article, digital media____.
1. 1is similar to traditional media
2. witnessed a dramatic increase
3. pales in comparison with printed media
4. becomes popular thanks to marketing
Question 28. The word its in paragraph 2 refers to_____.
A. feedback B. information C. digital media D organisation
Question 29. The word credible in paragraph 3 is opposite in meaning to____.
A. believable B. regular C. unexpected D. unreliable
Question 30. Which of the following views is shared by both Minh Quang and Pham Hoa?
1. Traditional media will be replaced by digital media in years to come.
2. Digital media is readily accessible from different parts of the country.
3. Digital media is less accurate than traditional media.
4. Itis very convenient to get information by digital media.
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