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SO GIAO DUC VA PAO TAO KHAO SAT CHAT LUQNG HOQC SINH LOP 12 (LAN 2)
THANH HOA NAM HOQC 2025-2026
PE CHINH THUC MON KHAO SAT: TIENG ANH
Thoi gian 1am bai: 50 phut (khdng ké thoi gian giao dé)

Ho vatén thi sinh: ...ocooovviiiiiiiiiiiee e, S6 bao danh: ... Ma aé thi: 1906

Read the following passage and mark the letter A, B, C, or D on your answer sheet to indicate the
option that best fits each of the numbered blanks from 1 to 5.

The rise of digital singers, featuring Al-generated voices and 3D avatars, has redefined the music
industry. When a new virtual idol is first introduced, fans often engage in extensive problem-solving.
They research the software's origin or the performer, (1) . Once the technology becomes familiar,
consumers move toward limited problem-solving. (2) , enthusiasts evaluate some excellent voice
demos, comparing different virtual voices based on established quality standards. For many loyal
followers, purchasing a new digital single like "Hana" by PLAVE or a virtual concert ticket eventually
becomes a routinised response behaviour, occurring almost instinctively without much thought. (3)

. However, the market is also driven by unplanned purchases, frequently sparked by limited-
edition digital accessories or sudden virtual events. (4) . Over time, these repeated interactions
help reinforce user engagement and deepen emotional attachment to virtual performers. From a long-term
commercial perspective, (5) . Consequently, creators must blend technological innovation with a
deep understanding of fan psychology to ensure their virtual stars remain relevant in this rapidly evolving
digital landscape.

(Source: Adapted from Journal of Consumer Research, 2025)

Question 1.

A. where developers can create various music styles for global audiences

B. by which consumers will be able to support various entertainment platforms

C. which allows them to analyze the technical features and vocal quality in detail

D. from which modern software applications were originally developed years ago
Question 2.

A. After offering several premium music tracks to them

B. Having been provided with high-quality audio samples

C. Since they have given some acoustic records earlier

D. To be supplied with many excellent singing records
Question 3.

A. Due to their long-term loyalty, almost these fans never consider switching to other virtual

performers

B. These fans almost never consider switching to other virtual performers due to their long-term

loyalty

C. These fans never almost consider switching to other virtual performers due to their long-term

loyalty

D. Switching to other virtual performers due to their long-term loyalty is almost never truly considered
Question 4.

A. Since these goods are nonessential, people buy them without hesitation

B. Such products are often bought impulsively, expanding users' collections

C. Fans purchase these items quickly to improve practical necessity

D. While such items seem unnecessary, this trend suggests otherwise
Question 5.

A. Hardly do these digital performers lose appeal, given their accessibility

B. Hardly have those digital performers lost appeal since becoming famous stars

C. Hardly never have these virtual singers lost appeal; some human rivals arrive

D. Hardly had these virtual stars replaced human artists when market crashes
Mark the letter A, B, C or D on your answer sheet to indicate the best arrangement of utterances or
sentences to make a cohesive and coherent exchange or text in each of the following questions from 6
to 10.
Question 6.

uigeli.xyz Trang 1



uigeli.xyz
a. Tom: Great, thank you so much! I'll head there right now.
b. Tom: Excuse me, do you know if there is a pharmacy near here?
c. Lisa: Yes, there's one just around the corner, right next to the bakery.

A.b-a-c B.c-b-a C.a-c-b D.b-c-a
Question 7.

a. I spent a great deal of time adjusting my daily routine in the hope of improving my physical condition.
b. The results were not immediately noticeable, and at times I felt discouraged by the lack of progress.

c. Over time, however, these small changes began to have a positive impact on both my health and
mindset.

d. My desire to live a long and healthy life has influenced many of the choices I make.

e. This experience eventually taught me the importance of persistence and self-discipline.

A.a-d-b-c-e B.d-a-c-b-e C.d-a-b-c-e D.d-b-a-c-e
Question 8. Dear Mr. Johnson,

a. To formally accept this offer, please sign the attached agreement and return it to our HR department by
Friday.

b. The position comes with a competitive starting salary of $75,000 per year and a comprehensive
benefits package.

c. Following your successful interview, we are delighted to offer you the position of Senior Data Analyst
at TechNova Corp.

d. Should you have any questions regarding the contract details, do not hesitate to contact me directly at
+84 0987654321.

e. Your expected start date will be November 1st, subject to the completion of standard background
checks.

Sincerely,

HR Manager

A.c-e-a-d-b B.c-a-b-d-e C.c-b-e-a-d D.d-a-c-b-e
Question 9.

a. Ultimately, this challenging process gave me profound respect for educational policymakers and taught
me the true meaning of "systemic reform".

b. I honestly had no idea that aligning local teaching standards with international benchmarks would be so
incredibly intricate.

c. This intricacy was evident on a daily basis, as I had to compile statistical reports, conduct teacher
surveys, and draft countless revisions for the provincial committee.

d. Participating in the provincial English project for a month drained my energy, yet simultaneously
broadened my pedagogical perspective.

e. Due to that immense workload, meeting the tight deadlines forced me to work over the weekends and
sacrifice personal time.

A.e-a-d-c-b B.e-c-a-b-d C.d-e-b-c-a D.d-b-c-e-a
Question 10.

a. John: I agree. You can listen to them while commuting or doing chores, which saves so much time.

b. John: Do you prefer reading physical books or listening to podcasts?

c. Emma: Exactly. But I still love the feeling of holding a real book before going to sleep.

d. Emma: Both have their merits, but lately I find podcasts much more convenient for my busy schedule.
e. John: Me too! Books help me disconnect from screens entirely.

A.d-b-a-c-e B.b-c-d-a-e C.b-d-a-c-e D.b-a-c-e-d
Read the following announcement and mark the letter A, B, C or D on your answer sheet to indicate
the option that best fits each of the numbered blanks from 11 to 16.

Global Youth Leadership Summit 2026 - Empowering Tomorrow's Visionaries

Scheduled from August 10th to 14th at the Grand Convention Center in Da Nang, the Global
Youth Leadership Summit 2026 will gather over 500 outstanding young delegates (11) have
demonstrated exceptional community impact alongside Vietnam's (12) youth organizations.

Attendees will have the chance to explore a large (13) of workshops, interactive seminars,
and networking sessions, focusing on sustainable development and digital innovation. The summit will
also include inspiring keynote speeches and practical training sessions (14) by world-renowned
activists and entrepreneurs, providing actionable strategies for global change.
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This summit represents an unparalleled opportunity for emerging (15) , aspiring leaders,
and passionate students to exchange ideas and (16) impactful community projects. Secure your
spot and be part of this transformative journey! For registration details, visit https://gyls2026.org/.
(Adapted from https.//tuoitrenews.vn)

Question 11. A. whom B. whose C. who D. which
Question 12. A. supporting B. heading C. pulling D. leading
Question 13. A. number B. amount C. level D. deal
Question 14. A. facilitating B. to facilitate C. facilitated D. facilitate
Question 15. A. innovators B. innovations C. innovate D. innovative
Question 16. A. bring up B. put up C. turn up D. set up

Read the following leaflet and mark the letter A, B, C or D on your answer sheet to indicate the option
that best fits each of the numbered blanks from 17 to 22.

How to Maintain Excellent Sleep Hygiene?
If you frequently toss and turn when sleeping and are looking for ways to improve your sleep quality,

here are some essential tips to help you establish a healthy bedtime routine (17) night.

e Set a consistent sleep schedule.

e Monitor your habits with a sleep tracker (18) a simple physical journal.

e Create a relaxing environment by eliminating noise, blocking out light, and ensuring you have
(19) on your bed.

e Encourage your family members to respect quiet hours, and remind (20) to keep electronic
devices out of the bedroom.

e Tryto (21) screen time at least an hour before bed to help your brain unwind.

o Notice the positive changes in your energy levels and mood to strengthen your (22) for

maintaining this healthy lifestyle.
(Adapted from https.//www.sleepfoundation.org)

Question 17. A. for B. in C. on D. at
Question 18. A. but B. nor C. so D. or
Question 19.

A. comfortable cotton pillows B. comfortable pillows cotton

C. pillows comfortable cotton D. cotton comfortable pillows
Question 20. A. other B. others C. the other D. another
Question 21. A. restrict B. refrain C. reject D. resist
Question 22. A. encouragement  B. resolve C. inspiration D. incentive

Read the following passage and mark the letter A, B, C, or D on your answer sheet to indicate the
correct answer to each of the questions from 23 to 32.

The Fear of Missing-Out (FOMO), once a minor psychological observation, has now been
crystallized as a primary driver of the digital economy. At its core, FOMO is not merely an individual's
anxiety but a systemic byproduct of "algorithmic sociality." [I] Digital platforms, by design, mostly show
success and "perfect" lives, hiding normal struggles, which creates a distorted and incomplete view of
reality. In this environment, the absence of continuous participation is seen as a form of being socially
irrelevant. This digital landscape ensures that the perceived cost of disconnection far outweighs the
actual benefits of presence. [II]

Modern marketing has strategically co-opted this vulnerability, going beyond conventional
advertising to more hidden forms of "social proofing." [III] Influencers, acting as the main channels,
often blur the boundaries between genuine lifestyle choices and paid advertisements, making the "missed
opportunity" feel like a personal failure rather than a consumerist trap. Furthermore, the rise of "green-
FOMO" in sustainability reports illustrates how ethical consumption is now being leveraged; consumers
are led to believe that failing to adopt certain "eco-friendly" trends renders them morally deficient.

[IV] The implications for organizational management are equally significant. The contemporary
workplace, increasingly integrated with digital communication tools, has inadvertently fostered a culture
of "constant availability." This trend leads to a state of cognitive fragmentation, where employees
struggle to maintain the "Deep Work" necessary for high-level problem-solving. Managers now face the
paradox of requiring high productivity while operating in ecosystems that reward shallow, rapid-fire
responses. The result is a workforce that is constantly "plugged in" yet increasingly disconnected from
meaningful output.
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In response, the concept of JOMO (Joy of Missing Out) has emerged, advocating for a radical
reclamation of cognitive sovereignty. Unlike the outward-looking envy of FOMO, JOMO prioritizes the
internal quality of experience over the external quantity of engagement. However, transitioning to JOMO
is not a simple act of individual willpower; it requires a structural separation from the attention economy.
It necessitates a fundamental shift in how we value "unproductive" time in a society that considers
constant activity as social and professional worth.
(Source: Adapted from The Journal of Digital Society, 2025)
Question 23. According to paragraph 1, what is the primary cause of FOMO in the digital age?
A. The human preference for physical interactions over digital ones.
B. The deliberate design of platforms to exploit social belonging.
C. The actual loss of social benefits when one chooses to disconnect.
D. The inability of individuals to perceive the reality of social status.
Question 24. The word "crystallized" in paragraph 1 is CLOSEST in meaning to
A. focused completely B. identified clearly
C. simplified significantly D. obscured gradually
Question 25. Which of the following best summarizes the argument in paragraph 2?
A. Modern promotional tactics leverage the blurred boundaries between paid endorsements and ethical
trends to mitigate the perceived cost of disconnection from digital landscapes.
B. Strategic marketing initiatives focus on redefining "green-FOMO" as a mandatory moral benchmark
to ensure that social proofing outweighs the personal failures of consumers.
C. Modern marketing strategically utilizes influencers to reconcile the tension between genuine
lifestyle advocacy and the ethical obligation found in sustainability reports.
D. Contemporary marketing frameworks exploit psychological fragilities by integrating social
anxieties and ethical pressures into a self-sustaining cycle of consumerist engagement.
Question 26. Why does the modern consumption model maintain momentum?
A. Buying products resolves permanent concerns about sustainability
B. Consumers recognize manipulative social proofing strategies
C. Influencers promote authentic lifestyles for self-improvement
D. Purchases relieve feelings of personal ethical inadequacy
Question 27. What challenge limits adopting JOMO?
A. Encourages rejecting all productive activities
B. Depends mainly on individual willpower
C. Requires separation from attention economy
D. Focuses on maximizing external engagement
Question 28. The phrase "This trend" refers to
A. workplace integration B. constant availability
C. digital tools D. cognitive fragmentation
Question 29. Which of the following best paraphrases the underlined sentence?
A. The costs of being offline are often regarded as so substantial that they are out of proportion to the
actual advantages of a constant digital presence.
B. Users frequently underestimate the long-term benefits of being online while overvaluing their
personal privacy and the time they spend away from their digital communication devices.
C. The real advantages of maintaining a digital presence are much greater than the psychological costs
associated with being disconnected from the modern attention-driven social economy.
D. Disconnecting from social media platforms has become considerably more expensive for the
average user than staying digitalized within an environment of constant social rewards.
Question 30. Which of the following can be inferred from the passage?
A. Achieving a state of JOMO is primarily a matter of personal self-discipline and individual
willpower for the average user in the modern digital age.
B. The current attention economy is fundamentally designed to support unproductive activities by
allowing individuals to reclaim their cognitive sovereignty through intentional and radical
disconnection.
C. Organizational success and employee productivity might be inadvertently undermined by the very
digital communication tools that were originally intended to enhance professional connectivity.
D. The rise of ethical consumption and green initiatives has successfully eliminated the psychological
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anxiety associated with FOMO by providing consumers with a sense of moral.
Question 31. Where in the passage does the following sentence best fit?
This inversion is increasingly seen as axiomatic.
A. [IV] B. [1I] C. 1] D. [1]
Question 32. Which of the following best serves as the main idea for the entire passage?
A. The psychological origins of FOMO have profoundly impacted modern marketing strategies by
allowing influencers to promote various consumerist traps to an increasingly vulnerable audience.
B. Modern workplaces have successfully integrated FOMO into their corporate culture, effectively
utilizing JOMO to ensure that employees can maintain high productivity without digital distractions.
C. The role of influencers in promoting JOMO is presented as a definitive solution to the anxiety
caused by the commodification of social proofing and sustainability reports.
D. The passage examines how modern digital structures exploit the psychological phenomenon of
FOMO and the subsequent shift toward reclaiming personal autonomy through JOMO.
Read the passage and mark the letter A, B, C or D on your answer sheet to indicate the best answer to
each of the following questions from 33 to 40.

As Ho Chi Minh City grapples with record-breaking heatwaves, schools must innovate to protect
students from extreme heat. It involves redesigning schedules and infrastructure to mitigate rising
temperatures. Officials emphasize that structural modifications, including reflective roofing and vertical
gardens, are a cornerstone of this approach. Additionally, real-time data on classroom humidity, heat
index and hydration levels allows principals to refine school activities to meet children's physical
endurance.

One critical aspect is the "flexible timetable". This ensures physical education occurs in the early
morning, leaving peak heat hours for indoor activities regardless of traditions. By avoiding sun exposure,
schools foster a safer environment. Automated sensors provide early warnings of heat exhaustion, so
teachers do not wait for emergencies to intervene. This helps curtail the risk of heatstroke and safeguard
student health.

Practical solutions also promote comfort through "green insulation." Many schools replaced
concrete with grass and trees for natural cooling. Specialized ventilation allows buildings to capture
breeze, and heat-absorbent materials provide a temperature drop. It enhances concentration while
reducing energy costs. In schools with limited budgets, such biological breakthroughs keep cooling
projects economically viable.

The microclimate record remains key in long-term planning. Maintenance logs and archives
record the effectiveness of cooling methods. Analytical tools evaluate weather patterns to forecast future
needs and identify heat-trap areas. This allows departments to anticipate challenges, optimize resource
distribution, and prepare for extreme weather events. In addition, these insights provide a scientific basis
for future policy adjustments, ensuring that schools can continuously refine their strategies in response to
evolving climate conditions. Over time, such a proactive approach will contribute to building a more
adaptive and sustainable educational environment.

(Source: Adapted from VietnamNews / TuoiTre News - 2026)
Question 33. Which of the following is NOT mentioned in paragraph 1 as a type of collected real-time
data?

A. reflective roofing B. classroom humidity
C. heat index D. student hydration levels
Question 34. The word refine in paragraph 1 can be best replaced by
A. polish B. observe C. discourage D. weaken
Question 35. The word curtail in paragraph 2 is OPPOSITE in meaning to
A. support B. reduce C. limit D. increase
Question 36. The word It in paragraph 1 refers to
A. bad condition B. city conditions C. extreme heat D. school's innovation

Question 37. Which of the following best paraphrases the underlined sentence in paragraph 3?
A. Biological innovations ensure that cooling initiatives in public schools remain financially feasible.
B. High costs of biological solutions often render cooling projects impractical for low-budget
educational institutions.
C. Implementation of these biological breakthroughs depends on funding from external environmental
groups.
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D. Financial constraints generally make it impossible for most public schools to adopt climate-resilient
cooling measures.
Question 38. Which of the following is TRUE according to paragraph 4?
A. Historical temperature archives represent the source of information used to optimize resource
distribution.
B. Maintenance logs are typically destroyed immediately after the peak summer heatwave season ends.
C. Educational departments utilize analytical tools to foresee the specific cooling requirements of
schools.
D. Environmental policies are primarily established to identify potential heat-trap areas in local
schoolyards.
Question 39. Which paragraph mentions a change in the timing of school activities to avoid heat?
A. Paragraph 2 B. Paragraph 4 C. Paragraph 1 D. Paragraph 3
Question 40. Which paragraph mentions a foundational element of the climate-resilient approach in
schools?

A. Paragraph 2 B. Paragraph 1 C. Paragraph 4 D. Paragraph 3
HET

PAP AN THAM KHAO
Cau 1 2 3 4 5 6 7 8 9 10
Dap an C B B B A D C C D C
Cau 11 12 13 14 15 16 17 18 19 20
Pap an C D A C A D D D A B
Cau 21 22 23 24 25 26 27 28 29 30
Péap an A B B B D D C B A C
Cau 31 32 33 34 35 36 37 38 39 40
Péap an B D A A D D A C A B

LOI GIAI THAM KHAO

Caul: C

Cau trude nodi: nguoi ham mo tim hiéu ngudn goc phan mém hodc nguoi biéu dién. Ménh dé phia sau can
gidi thich viéc tim hiéu d6 gitp ho lam gi.

C. which allows them to analyze the technical features and vocal quality in detail
— “diéu nay cho phép ho phan tich cac dic diém k¥ thuat va chat lugng giong hat mot cach chi tiét”.

bap an C phu hop ca nghia va ngilr phép.
A sai vi “where” chi noi chén, khéng phu hop.

B sai vi “by which” khong hop nghia.
D sai vi “from which” néi vé nguon gbc phan mém, khong ndi hop vdi ca cau trude.

Cau2: B

Sau cho trong 1a: ngudi yéu thich danh gia cac ban demo giong hat chét lugng cao. Vi vay cAn mdt cum
n6i rang ho di duoc cung cap cac mau am thanh chat luong.

B. Having been provided with high-quality audio samples
— “Sau khi duoc cung cap cic mau 4m thanh chit luong cao”

Cau day du hop 1y: Sau khi ¢6 mau 4m thanh chét lugng, ho dénh gia cac ban demo giong hat.
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A sai vi “offering tracks to them” nghia la ngudi hdm m¢ cung cap bai hat, khong hop.
C sai thi va nghia.
D sai vi “To be supplied...” chi muc dich, khong hgp mach van.

Cau3: B

Céau trudce nodi viéc mua san pham mai tré thanh hanh vi quen thude, gan nhu ban nang. Cau sau can noi
ve€ su trung thanh cua ngudi hAm mo.

B. These fans almost never consider switching to other virtual performers due to their long-term loyalty.
— “Nhimng ngudi him mo nay hau nhu khong bao gid can nhic chuyén sang nghé si ao khac do 1ong

trung thanh lau dai.”

A sai vi “almost these fans” sai nglt phap; phai la “almost all these fans” hoac “these fans almost never”.

C sai vi “never almost™ sai trat tu.

D dién dat ruom ra va kém tyu nhién.

Cau4:B

Trude d6 nodi thi trudng bi thuc day boi cac giao dich mua bat ngd, nhat 1a phy kién sb phién ban giéi han
hodc sy kién do dot xuat. Cau ti€p theo can giai thich cac san pham dé thuong dugc mua theo cdm hing.

B. Such products are often bought impulsively, expanding users' collections.

— “Nhiing san pham nhu vay thuong dugc mua mot cach boc dong, lam phong phu thém bd suu tap cua
nguoi dung.”

A sai vi ndi “vi khong thiét yéu nén ngudi ta mua khong do du” khong logic.

C sai vi cac moén nay khong phai “practical necessity” — nhu cau thyec te.

D khong rd nghia va khong gan chat véi cau trudce.

Cau5: A

CAu trac dao ngir v6i “Hardly™:

Hardly + tr¢ dong tir + chi ngir + dong tir chinh

A. Hardly do these digital performers lose appeal, given their accessibility.
— “Nho kha ning tiép can cao, cic nghé si s6 nay hiém khi mét di stc hat.”

Cau nay phi hop véi ¥ “vé 1au dai, nghé si 4o van gitr duoc su hap din”.

B sai vi “since becoming famous stars” khong that phu hop voi y thuong mai dai han.
C sai vi “Hardly never” 1a 161 dung hai phu dinh.

D sai thi va nghia: “had replaced human artists when market crashes” khong hop.
Questions 6-10

Cau6: D

Cac cau:

b. Tom héi ¢6 hiéu thude gan day khong.

c. Lisa tra 10i ¢6 mot hiéu thude & goc phd, canh tiém banh.
a. Tom cam on va noi sé di ngay.
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Thu ty dang: b-c-a

Dap an: D

Cau7: C

Poan van ké vé viéc thay ddi thoi quen dé cai thién suc khoe.
d. Gi6i thiéu mong mudn séng 1au va khoe manh.

a. Vi mong mudn do, nguoi viet diéu chinh thdi quen hang ngay.
b. Ban dau két qua chua rd nén cam thay nan.

c. Sau do6 céac thay do6i nhd bat dau c6 tac dong tich cuec.

e. K&t luan: trai nghi¢ém day bai hoc vé su kién tri va ky luat.
Thu ty ding: d-a-b-c-e

bap an: C

Cau 8: C

bay la thu moi nhan viéc.

c. Mo déu thong béo tring tuyén vi tri Senior Data Analyst.
b. Noi Ve lwong va phuc loi.

e. Noi vé ngay bét dau lam viéc.

a. Huong dan ky va giri lai hop dong.

d. Néu c6 cau hoi thi lién hé.

Tht ty dung: c-b-e-a-d

bap an: C

Ciu9: D

Poan vin ké lai trai nghiém tham gia dy an tiéng Anh cap tinh.

d. M¢ dau: tham gia du an mét thang lam nguoi viét mét nhung mo rong goc nhin.

b. Nguoi viét khong biét viéc diéu chinh tiéu chuan dia phuong v6i chuan qudc té lai phirc tap nhu vay.
c. Su phuc tap thé hién qua viéc lam béo cao, khao sat, chinh stra.

e. Khoi lugng cong viée 16n khién nguoi viét phai lam cudi tuan.

a. Két luan: qué trinh d6 gitup ngudi viét hiéu y nghia cta cai cach hé thdng.

Tha ty dung: d-b-c-e-a
bép an: D
Cau 10: C

b. John hoi Emma thich doc sach gidy hay nghe podcast.

d. Emma noi ca hai déu c6 wu diém, nhung gan day podcast tién hon.
a. John dong ¥ y vico thé nghe khi di lai hodc lam viéc nha.

c¢. Emma néi van thich cam giac cam sach that trude khi ngu.

e. John ciing dong y vi sach gitip tranh xa man hinh.

Tho ty ding: b-d-a-c-e
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bap an: C

Cau11: C

Cau: delegates  have demonstrated exceptional community impact
Danh tir phia trude 1 delegates chi nguoi, can dai tir quan hé lam chu ngir.
Dép an dung: who

A. whom: chi ngudi nhung 1am tan ngit, khong phu hop.

B. whose: chi s¢ hitu.

D. which: dung cho vat.

bap an: C

Cau12: D

Cum ding: leading youth organizations
— cac to chuc thanh nién hang dau.

A. supporting: ho trg.

B. heading: dang dung dau, nhung khong hop cum.
C.pulling: keo.

D. leading: hang dau, dan dau.

bép an: D

Cau 13: A

Cum ding: a large number of + danh tir dém dwoc sé nhiéu
workshops, seminars, sessions 1a danh tur dém duoc $6 nhiéu.
Pap an: A. number

B. amount dung véi danh tir khéng dém duoc.

C. level khong hop.

D. deal thuong di trong cum “a great deal of + danh tir khong dém dugc”.

Cau 14: C

Cau: training sessions by world-renowned activists and entrepreneurs

Y nghia: cac budi huin luyén dwec t6 chirc/duwge diéu phdi béi cac nha hoat dong va doanh nhan nbi

tiéng.

Can qua khir phan tir bj dong: facilitated
bap an: C

Cau l15: A

Cau: emerging , aspiring leaders, and passionate students
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Sau “emerging” can danh tir chi nguodi, song song voi “leaders” va “students”.

A. innovators: nhitng nha d6i méi, phu hop.
B. innovations: sy d61 méi, khong chi nguoi.
C. innovate: dong tur.

D. innovative: tinh tur.

bap an: A

Cau 16: D

Cum: set up impactful community projects
— thiét 1ap/kho1 xuong cac du an cong dong cd anh huong.

A. bring up: nudi nang/dé cap.

B. put up: dung 1én/chiu dung/cho & nho.
C. turn up: xuat hién/vép to.

D. set up: thanh lap, thiét 1ap.

Pap an: D

Caul17:D

Cum dung: at night
— vao ban dém.

Cau: a healthy bedtime routine at night

béap an: D

Cau 18: D

Cau: with a sleep tracker __ a simple physical journal

Y nghia: theo dai bang thiét bi theo ddi gidc ngl hodc nhat ky gidy.
Pap an: or

A. but: nhung.

B. nor: ciing khong.

C. so: vi vay.

D. or: hoac.

Dap an: D

Cau 19: A

Trét tu tinh tir trong tiéng Anh: ¥ kién/danh gia trude, chat liéu sau.

comfortable cotton pillows
— nhitng chiéc goi cotton thodi mai.

A ding.
B, C, D sai trat tu tinh tur.
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bap an: A

Cau 20: B

Cau: remind to keep electronic devices out of the bedroom

Y nghia: nhic nhirng ngudi khac dé thiét bi dién tir ngoai phong ngi.
A. other: can danh tir phia sau, vi du “other people”.

B. others: nhitng ngudi khac.

C. the other: ngudi/cai con lai trong hai do1 tuong.

D. another: mgt ngudi/cai khac, so it.

Pap an: B

Cau 21: A

Cum dung: restrict screen time
— han ché thoi gian st dung man hinh.

A. restrict: han ché.

B. refrain thuong di véi “from”: refrain from doing something.
C. reject: tur choi.

D. resist: chong lai, cudng lai.

bap an: A

Cau22: B

Cum ty nhién: strengthen your resolve
— cung co quyét tam.

Cau: Notice the positive changes ... to strengthen your resolve for maintaining this healthy lifestyle.

A. encouragement: su khich I¢.

B. resolve: quyét tam.

C. inspiration: cam hung.

D. incentive: dong luc/lgi ich khuyén khich, nhung “strengthen your incentive” khong tu nhién bang
“strengthen your resolve”.

Pap an: B

Questions 23-32

Cau 23: B

Hoi: Theo doan 1, nguyén nhan chinh ciia FOMO trong thoi dai s6 14 gi?

Poan 1 noi cac nén tang s duogc thiét ké dé chii yéu hién thi thanh cong va cudc séng hoan hao, che gidu
khoé khan binh thuong, tao nén cai nhin méo mo vé thyc t€. Viéc khong tham gia lién tuc bi xem la khong
con lién quan vé mat xa hoi.

Vi vay nguyén nhan chinh la thiét ké ctia nén tang khai thac nhu cau thudc vé xa hoi.

Dép an: B. The deliberate design of platforms to exploit social belonging.
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Ciau24: B

Tur crystallized trong ngir canh nay nghia la “tré nén rd rang, dugc dinh hinh r3”.

B. identified clearly
— duogc nhan dién ro rang.

A. focused completely: tap trung hoan toan.
C. simplified significantly: don gian hoa dang ke.
D. obscured gradually: dan bi che mo.

Dap an: B

Cau 25: D

Poan 2 néi marketing hién dai loi dung diém yéu tdm 1y ctia nguoi tiéu dung thong qua “social proofing”,
influencer, quang cdo tra hinh, “green-FOMO” va ap luc dao duc trong ti€u dung xanh.

D tom tit dung nhét: marketing hién dai khai thac sy mong manh tam 1y bang cach két hop lo au xa hoi
va ap luc dao duc dé duy tri ti€u dung.

bap an: D
Cau 26: D
Hoi: Vi sao mé hinh tiéu dung hién dai tiép tuc duy tri dong luc?

Poan 2 no6i ngudi tiéu dung bi dan dét dé tin rang néu khong theo mot s6 xu hudng “eco-friendly” thi ho
thicu dao duc. Vi vay viéc mua hang gitp ho gidm cam giac thicu sot vé dao duc ca nhan.

Pép an: D. Purchases relieve feelings of personal ethical inadequacy.
Cau 27: C
Hoi: Piéu gi han ché viéc ap dung JOMQO?

Cudi bai n6i chuyén sang JOMO khéng don gian chi 14 y chi ca nhin, ma can sy tach biét mang tinh cdu
triic khdi nén kinh té chu y.

Dap an: C. Requires separation from attention economy.

Cau 28: B

Cum This trend nim sau cdu néi vé vin hoa constant availability — luon ludn phai sin sang.
Vi vay “This trend” chi constant availability.

bé4p an: B

Cau 29: A

Cau gach chan: the perceived cost of disconnection far outweighs the actual benefits of presence.

Y nghia: Nguoi ta cam thay céi gia cia viéc ngat két ndi 16n hon rat nhiéu so véi lgi ich that sy cta viée
hién dién tryc tuyen.
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A dién dat lai dang: Chi phi cta yiéc offline thu’(‘mz du’(_gc xem la qua 16n, vuot xa 191 ich thuc té cla viéc
ludn hién dién trén khong gian so.
bép an: A
Cau 30: C
Hoi: C6 thé suy ra diéu gi tir bai doc?

Poan 3 noi cong cu giao ti€p so trong noi lam vi€e tao ra van hda luon san sang, dan dén phan manh nhén
thtrc, lam giam kha nang “Deep Work” va anh hudéng ndng suat.

Suy ra: chinh c4c cong cu von nham tang két noi nghe nghiép lai c6 thé vo tinh 1am gidm nang suat va
hiéu qua to chure.

Pap an: C
Cau 31: B

Cau can chen: This inversion is increasingly seen as axiomatic.
— “Su ddo ngugc nay ngay cang dugc xem la diéu hién nhién.”

Cau nay phu hop nhét sau y: the perceived cost of disconnection far outweighs the actual benefits of
presence — tirc la mot su ddo nguoc gia tri: nguoi ta danh gia cai gid cua viéc ngat ket ndi cao hon lgi ich
thue cua viéc hién dién.

Vi tri phu hop: [I]

bap an: B

Cau32:D

Hoi: Y chinh toan bai 1a gi?

Toan bai di tr FOMO trong nén kinh té sd, cach marketing va noi lam viéc khai thaic FOMO, roi chuyén
sang JOMO nhu mdt hudng gianh lai quyén tu chu cé nhan.

D tom tét ding nhét: bai doc phan tich cach cac cAu tric s6 hién dai khai thac FOMO va su chuyén hudéng
sang gianh lai quyén ty chu c4 nhan thong qua JOMO.

bép an: D
Cau33: A
Hoi: Cai nao KHONG duoc nhéic dén & doan 1 nhu mot loai dit liéu thoi gian thyc?
Poan 1 nhic céc dit liéu thoi gian thyc gom:
e classroom humidity: do am 16p hoc
e heat index: chi sO nhiét

e hydration levels: mirc d§ du nudc cua hoc sinh

Reflective roofing 1a mai phan xa nhi¢t, thudc bi€n phap cai tao co sé vat chit, khong phai dir li¢u thoi
gian thuc.
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bap an: A

Cau 34: A

Tir refine nghia 13 cai thién, diéu chinh cho t6t hon.
A. polish: trau chudt, hoan thién, cai thién.
B. observe: quan sat.

C. discourage: lam nan long.

D. weaken: lam yéu di.

Dap an: A

Cau3s5: D

Tir curtail nghia 13 cét giam, han ché.

Ttr trai nghia la increase — tang 1én.

A. support: hd trg.

B. reduce: giam.

C. limit: han ché.

D. increase: tang.

Pap an: D

Cau 36: D

Cau: It involves redesigning schedules and infrastructure to mitigate rising temperatures.

“It” chi viéc cac truong must innovate to protect students from extreme heat — tirc la sy d61 mdi/cai
tién cua nha truong.

Dép an: D. school's innovation
Cau 37: A

Cau gach chan: In schools with limited budgets, such biological breakthroughs keep cooling projects
economically viable.

Y nghia: O céc trudng c6 ngan sach han ché, cac giai phap sinh hoc nhu cdy xanh, co, thong gié tu nhién
giup cac du an 1am mat van kha thi vé mat kinh te.

A dién dat ding: Cac d6i méi sinh hoc gitp cac sang kién 1am mat trong truong cong van kha thi vé tai
chinh.

bap an: A
Ciu 38: C
Hoi: Piéu ndo ding theo doan 4?

Doan 4 néi cac cong cu phan tich danh gia mé hinh thoi tiét dé du bao nhu cau twong lai va xac dinh khu
vuc gilr nhiét. Pi€u nay giup cac co quan gido duc tdi uu phan bo nguon lyec.
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C dtng: Cac co quan gido duc st dung cong cu phan tich dé dy bao nhu cau lam mat cu the cua truong
hoc.
A sai vi doan khong néi “historical temperature archives” 1a ngudn duy nhat t6i wu ngudn luc.
B sai vi ho so bao tri khong bi hiy ngay.
D sai vi chinh sach méi truong khong phai chu yéu dé xac dinh diém gitr nhiét.
bap an: C
Cau39: A

Hoi: Poan nao nhic dén thay d6i thoi gian hoat dong cua trudng dé tranh néng?

Poan 2 noi vé flexible timetable: giao duc thé chat dién ra vao sang som, con gid nong cao diém danh
cho hoat dong trong nha.

Dap an: A. Paragraph 2
Cau40: B
Hoi: Poan nao nhic dén yéu t6 nén tang cua cach tiép can thich ung khi hau trong truong hoc?

DPoan 1 ¢o6 cau: structural modifications, including reflective roofing and vertical gardens, are a
cornerstone of this approach.

“Cornerstone” nghia la nén tang, yéu to cot 101.

Dép an: B. Paragraph 1
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