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Read the passage and mark the letter A, B, C or D on your answer sheet to indicate the best answer to
each of the following questions from I to 8.

As Artificial Intelligence (Al) continues to reshape education and everyday life, UNESCO has
introduced two new Al competency frameworks for students and teachers. These initiatives aim to help
countries equip learners and educators with the skills needed to engage with Al in a safe, ethical, and
responsible manner, ensuring that education systems remain relevant in an increasingly technology-driven
world.

Unlike conventional digital technologies, Al has the potential to profoundly transform societies,
economies, and learning environments, while also raising complex ethical concerns related to fairness,
privacy, transparency, and accountability. Its ability to imitate aspects of human reasoning further challenges
human agency and decision-making. In response, UNESCO adopts a human-centred approach, emphasizing
that Al should enhance human capabilities and intellectual growth rather than replace human intelligence or
undermine the essential role of educators.

The new frameworks provide a strategic roadmap for countries to develop inclusive and forward-
looking education policies. For students, the focus lies on four key competencies: understanding human roles
in relation to Al, developing ethical awareness, acquiring foundational knowledge of Al applications, and
fostering creativity through Al system design. At the same time, the teacher framework promotes
professional development in areas such as ethical Al use, Al-supported teaching, and the use of Al for
lifelong learning, upholding the principle that technology should complement rather than substitute the work
of teachers.

Beyond classroom practices, UNESCO urges broader policy action, from expanded internet access to
ethical and sustainable Al development, while cautioning against over reliance on Al to solve deeper
educational challenges. Despite its promise, Al may struggle to overcome deeper educational challenges
without sustained human and institutional backing. As it shapes the future, these frameworks call on
countries to build education systems grounded in innovation, inclusion, and human values.

(Adapted from https://www.unesco.org)

Question 1. The word upholding in paragraph 3 mostly means

A. maintaining B. rejecting C. weakening D. breaking
Question 2. Which of the following is NOT mentioned in paragraph 2 as an ethical concern related to AI?
A. fairness B. privacy C. transparency D. accessibility
Question 3. The word it in paragraph 4 refers to .
A. UNESCO B. Al C. reliance D. policy

Question 4. Which of the following best paraphrases the underlined sentence in paragraph 4?
A. Al can effectively solve major educational challenges on its own because of its strong potential and
growing capabilities.
B. The success of Al in education depends mainly on replacing traditional human support with more
advanced institutional systems.
C. Al may not fully address deeper educational problems unless continuous support is provided by both
people and institutions.
D. Continued human and institutional support may reduce the need for Al to deal with long standing
educational issues.

Question 5. The word undermine in paragraph 2 is OPPOSITE in meaning to .
A. affect B. reduce C. strengthen D. threaten

Question 6. Which of the following is TRUE according to paragraph 3?
A. The student framework includes creativity and ethical awareness among key student competencies.
B. The teacher framework encourages educators to use Al as a substitute for traditional classroom
instruction.
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C. The teacher framework requires schools to assess teachers’ Al skills through national examinations.
D. The new frameworks are designed mainly to improve students’ technical ability to build advanced Al
systems.
Question 7. Which paragraph mentions the purpose of UNESCO’s new Al frameworks?

A. Paragraph 3 B. Paragraph 2 C. Paragraph 4 D. Paragraph 1
Question 8. Which paragraph mentions balancing Al development with human values?
A. Paragraph 1 B. Paragraph 2 C. Paragraph 4 D. Paragraph 3

Read the following piece of news and mark the letter A, B, C or D on your answer sheet to indicate the
option that best fits each of the numbered blanks from 9 to 14.
Nobody’s Boy Musical Bridges Vietnam-France Culture in Hanoi
Hanoi, May 10th, Nobody’s Boy (Khong Gia Dinh), a Vietnamese musical inspired by Hector
Malot’s Sans Famille, was performed at the Youth Theatre, (9) in audiences with its emotional
storytelling and cultural significance.
The play, (10) follows Remi’s journey to find love and belonging, brings to life timeless
values of compassion and resilience that still connect with young people today.
Directed by People’s Artist Anh Tuyet, the (11) preserves the soul of the French classic while
adding Vietnamese artistic identity through music and theatrical expression.
By blending classical melodies with modern orchestration, the production helps raise the (12)
of academic music for younger audiences. The show is (13) rooted in tradition, so it feels
authentic and relatable to modern viewers.
The performance also attracts international viewers and highlights how Vietnamese theatre can (14)
cultural traditions while serving as a bridge that connects Vietnam and France.
(Adapted from https://en.baoquocte.vn)

Question 9. A. drawing B. has drawn C. drawn D. is drawing
Question 10. A. who B. which C. whose D. where
Question 11. A. adapted B. adaptive C. adaptation D. adaptively
Question 12. A. level B. amount C. number D. portion
Question 13. A. highly B. fully C. deeply D. slightly
Question 14. A. take up B. look up C. bring on D. carry on

Mark the letter A, B, C or D on your answer sheet to indicate the best arrangement of utterances or
sentences to make a cohesive and coherent exchange or text in each of the following questions from 15 to
19.
Question 15.
a. Customer: Oh, I see. Thank you for letting me know.
b. Customer: Excuse me, is the new laptop model available?
c. Shop assistant: I'm afraid it's delayed due to chip shortages from the Middle East conflict.
A.a-c-b B.c-b-a C.b-c-a D.b-a-c
Question 16.
a. Mai: Do you think that lifelong learning is essential?
b. Mai: I believe those who embrace it can discover so many new opportunities.
c. Tung: True, and it’s not just about career growth. Lifelong learning makes life more fulfilling.
d. Mai: I couldn’t agree more. It keeps our minds active and opens up new ways of thinking.
e. Tung: Absolutely. It helps us stay updated and adapt to changes in life and work.
A.a-c-b-e-d B.b-c-d-e-a C.a-e-b-c-d D.b-e-d-c-a
Question 17.
a. Alongside rent, basic needs like groceries, transport, and healthcare tend to cost more compared to smaller
towns.
b. Many people are drawn to big cities because of the job opportunities and lifestyle they offer, but these
benefits often come with a heavy financial burden.
c. Although salaries in urban areas may be higher, people often find it difficult to save money due to the
constant pressure of daily expenses.
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d. One of the biggest challenges is the high cost of renting an apartment, especially in areas close to the city
center where demand is always high.
e. This situation leads some individuals to consider relocating to nearby suburbs, hoping to find a better
balance between income and living costs.

A.b-d-a-c-e B.b-a-c-d-e C.d-a-b-c-e D.d-b-c-a-e
Question 18. Dear Laura,
a. Because technology makes it easy to stay connected, I can talk to my family even though we are far apart.
b. If you want to visit me next month, which would make me very happy, we can explore this amazing island
together!
c. I'm writing to you from Bali, where I'm working on my laptop while I enjoy the beautiful beach.
d. Although I miss home sometimes, I love that I can travel to different countries when I have my computer
and internet.
e. When you asked if I feel lonely, I must say that I meet many friendly people who share the same lifestyle.
Your friend,
Nick

A.a-e-c-d-b B.c-d-e-a-b C.d-a-e-c-b D.c-a-b-d-e
Question 19.
a. Green living is essential for protecting our planet, and one way to support it is by conserving natural
habitats, which are increasingly threatened by urban expansion.
b. In addition, we educate children about the importance of maintaining habitats, hoping to create a
generation that understands the value of sustainability.
c. By joining Habitat Earth, you can help protect nature, whether by volunteering or donating to our cause.
d. We also rescue animals displaced by urban growth, and volunteers work hard to reintroduce them to their
natural environments.
e. At Habitat Earth, we focus on preventing the destruction of wildlife homes, and over the past decade, our
campaigns have raised awareness about the damage caused by construction projects.

A.d-e-a-b-c B.e-a-d-b-c C.c-e-b-d-a D.a-e-d-b-c

Read the passage and mark the letter A, B, C or D on your answer sheet to indicate the best answer to
each of the following questions from 20 to 29.

Feminist language and imagery have become increasingly visible in contemporary advertising,
especially as gender equality has become a major social and cultural concern. Around International
Women’s Day, many brands promote messages of empowerment and women’s rights. While such
campaigns often appear progressive, they also raise an important question: are companies genuinely
supporting equality, or simply using feminism to strengthen their public image?

[I] This concern is closely connected to the concept of purplewashing, a practice through which
companies strategically adopt feminist symbols, particularly the colour purple, and the language of
empowerment to create the impression of social responsibility. Rather than reflecting genuine institutional
change, these messages often function as a form of symbolic branding designed to influence consumer
perception. A related strategy, known as femvertising, incorporates feminist ideals into advertising to
increase product appeal. [II] Common expressions of purplewashing include campaigns celebrating female
confidence, advertisements featuring diverse and “empowered” women, and public statements supporting
gender equality. However, such representations can become misleading when companies fail to ensure fair
pay, improve workplace equality, promote women into leadership roles, or challenge unrealistic beauty
standards. In this way, external messaging may serve to distract attention from internal inequalities. [III]

The effects of purplewashing are particularly concerning in a world where women’s rights continue
to face serious challenges, including gender-based violence, unequal pay, discrimination, and restrictions on
personal freedom. [IV] Against this background, transforming feminist struggles into attractive marketing
narratives may appear deeply contradictory. If activism becomes a branding strategy, does it still retain its
original power to demand social change? What appears to be public support may, in reality, function
primarily as reputation management.

Consequently, the impact of purplewashing extends beyond individual consumer disappointment. By
reducing feminism to a commercial tool, companies risk weakening public trust in genuine equality
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movements and encouraging cynicism toward social justice messages more broadly. This kind of reaction
may increase public demands for transparency and corporate accountability. Ultimately, purplewashing
exposes the gap between symbolic representation and genuine action. Only by stripping away the gloss can
slogans be forced to bear the weight of real commitment.

(Adapted from https://girlpowertalk.com)
Question 20. What is one potential consequence of purplewashing mentioned in the passage?
A. It may increase government regulation of advertising industries.
B. It may reduce competition among advertising companies.
C. It may improve transparency in corporate communication.
D. It may distract attention from internal workplace inequalities.
Question 21. The word cynicism in paragraph 4 mostly means .
A. confidence B. distrust C. belief D. certainty
Question 22. Which of the following best summarises paragraph 2?
A. External messages of gender equality can effectively resolve attention from inequalities within
companies.
B. Purplewashing uses feminist symbols and language to enhance public image through advertising
campaigns and public statements.
C. Through purplewashing, companies promote empowering messages to achieve genuine progress in
workplace equality.
D. Purplewashing uses feminist messaging to enhance corporate image while covering up persistent
inequality in the workplace.
Question 23. What is one broader effect of purplewashing mentioned in the passage?
A. It reduces public trust in equality movements.
B. It increases sales of feminist-themed products.
C. It removes the need for corporate accountability.
D. It improves the accuracy of advertising messages.
Question 24. According to paragraph 3, what may happen when activism becomes a branding strategy?
A. It becomes more effective in creating laws.
B. It loses its original power to demand social change.
C. It eliminates the need for corporate responsibility.
D. It guarantees equal representation in advertising.
Question 25. The word This concern in paragraph 2 refers to .
A. genuine equality B. public image C. feminist exploitation D. consumer perception
Question 26. Which of the following best paraphrases the underlined sentence in paragraph 4?
A. A social message becomes more powerful when it is presented in a memorable and emotionally
appealing way.
B. Companies must extend their efforts beyond image-building to demonstrate genuine responsibility.
C. Public confidence can be restored when symbolic statements are communicated more transparently.
D. Meaningful action becomes unnecessary if persuasive language is strong enough to convince the
audience.
Question 27. Which of the following can be inferred from the passage?
A. Public awareness of gender inequality has completely eliminated misleading advertising practices in
modern marketing.
B. Increased transparency in corporate advertising has already significantly eliminated the use of
purplewashing in most industries.
C. Some advertisements may be using feminist language and imagery mainly to gain public approval
rather than to genuinely support gender equality.
D. Purplewashing is often associated with advertising campaigns that successfully eliminate workplace
inequality while promoting women’s empowerment.
Question 28. Where in the passage does the following sentence best fit?
At its core, purplewashing turns advocacy into appearance.
A. [II] B. [III] C. 1] D. [IV]
Question 29. Which of the following best summarises the passage?
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A. Purplewashing turns feminism into a marketing strategy, creating a gap between public messages of
empowerment and real corporate action for gender equality.
B. Purplewashing happens when companies use feminist language and symbols in advertising, even
though their internal practices may not truly support gender equality.
C. Purplewashing can make consumers disappointed because many advertisements about women’s rights
are not completely honest.
D. Purplewashing is particularly problematic in a context where women still face serious violence,
inequality, and limited rights.

Read the following announcement and mark the letter A, B, C or D on your answer sheet to indicate the
option that best fits each of the numbered blanks from 30 to 35.
Job Advertisement: Office Assistant!

There are increasing demands for administrative support in modern workplaces; (30) , We
are searching for a dedicated office assistant to join our team. You will have the opportunity to grow and
learn in a(n) (31) where your ideas and contributions will be valued. The candidate (32) in
a fast-paced setting will assist with scheduling, answering calls, and client support. You will also have some
downtime, so you can even (33) a nap during longer breaks! To apply, simply fill in an application
form and send it (34) our HR department. We offer a great work-life balance and a chance to grow
with our team. Don’t hesitate (35) and join our dynamic company culture!

Contact Us: Email your application to hr@company.com for more information.

Question 30. A. in addition B. therefore C. however D. for example
Question 31.

A. environment office vibrant B. office vibrant environment

C. vibrant environment office D. vibrant office environment
Question 32. A. who thrive B. is thriving C. thriving D. thrive
Question 33. A. take B. do C. keep D. make
Question 34. A. for B. to C. from D. on
Question 35. A. to apply B. apply C. to applying D. applying

Read the following passage and mark the letter A, B, C or D on your answer sheet to indicate the option
that best fits each of the numbered blanks from 36 to 40.

What began as a seemingly trivial online joke has, through rapid algorithmic circulation on TikTok,
evolved into a cultural micro-trend with over 570 million views, (36) . Within this discourse, “beige
flags” refer to subtle behavioral patterns that neither enhance nor damage relational stability, and are
typically presented in short visually nice videos set to lo-fi jazz music, where users describe partners who
exhibit mildly unusual habits, such as using kitchen timers instead of alarms (37)

Contrary to popular belief, the term did not originate as a viral idea but first appeared around 2022
and, (38) to friendships and even interpretations of animal behavior, so that delayed responses or
unusual actions are now often humorously labeled as “beige,” although this diffusion has also blurred its
meaning, leading to frequent misclassification of more serious issues. (39)

More recently, the trend has shifted in unexpected ways; it is now often viewed in a more positive
light, as users increasingly reinterpret beige flags as indicators of emotional stability rather than mere
eccentricity. Should audiences engage more critically with its original definition, the interpretation of such
behaviors would become more precise and less misleading overall. (40) , which continues to shape
online discussions.

Question 36.

A. which, despite widely popular, still lacks a clearly established conceptual boundary

B. gaining a range of popularity and therefore lacks an established conceptual boundary

C. that leads to its popularity and the lack of a clearly established conceptual boundary

D. still lacks a clearly established conceptual boundary despite a wide range of its popularity
Question 37.

A. and everyday routines which are transformed into oddly structured rituals

B. that transforms everyday routines and then structuring rituals oddly
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C. or transforming everyday routines into oddly structured rituals

D. in addition to transforming everyday routines into oddly structured rituals
Question 38.

A. based on the ability of spreading rapidly on social media and the gradual extension from romantic

relationships

B. therefore it spreads rapidly on social media, gradually extends from romantic relationships

C. because of social media spreading rapidly and romantic relationships extending gradually

D. as a result of its rapid spread on social media, gradually extended from romantic relationships
Question 39.

A. This expansion of meaning made the concept widely used in online discussions

B. With no further changes in meaning, the term stopped being discussed online

C. This increased visibility made the concept completely clear to all users online

D. That’s why the trend became strictly limited to scientific and academic contexts only
Question 40.

A. So evolving is the nature of digital relationship culture that a shift reflects

B. Such a shift reflects the evolving nature of digital relationship culture

C. It is such an evolving culture that a shift reflects the nature of digital relationship

D. It is so reflective that the nature of digital relationship culture evolves

THE END

e Thi sinh khong duoc sur dung tai li€u;
e Giam thi khong gidi thich gi thém.

LOI GIAI THAM KHAO

Question 1. Chon A. maintaining

Ttr upholding trong cau: “upholding the principle that technology should complement rather than substitute
the work of teachers” c6 nghia la duy tri, béo vé, giir virng nguyén tic rang cong nghé nén hd trg chu
khong thay thé gido vién.

A. maintaining: duy tri — dung.
B. rejecting: bac bo — sai.

C. weakening: 1am suy yéu — sai.
D. breaking: ph4 v& — sai.
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Chon A.

Question 2. Chgn D. accessibility
Poan 2 néu cac van dé dao dirc lién quan dén AI gém: fairness, privacy, transparency, accountability.
Céc phuong an:
« A. fairness: co nhic.
o B.privacy: conhac.
e C. transparency: c6 nhac.
e D. accessibility: khong dugc nhac.
Chon D.
Question 3. Chgn B. Al

Cau trong bai: “As it shapes the future...”
Dai tu it thay thé cho Al, vi trudc d6 doan van dang noi vé vai tro cua Al trong gido duc va tuong lai.

A. UNESCO — khong hop.

B. Al — dang.

C. reliance — khong hop nghia.
D. policy — khong hop.

Chon B.

Question 4. Chon C

Cau gach chan:

“Despite its promise, Al may struggle to overcome deeper educational challenges without sustained human

and institutional backing.”

Nghia 1a: Dt ¢6 nhiéu hita hen, Al c6 thé khé giai quyét nhitng van dé gido duc siu xa néu thiéu sy hd
tro lién tuc tir con ngwoi va cac to chire.

e A saivinoi Al ¢6 thé ty giai quyét.
e B sai vi n6i thay thé ho trg con nguoi.
e C dung: Al khong thé giai quyét triét dé néu thiéu ho trg tir con ngudi va td chuec.
e Dsaivilam léchy.
Chon C.
Question 5. Chon C. strengthen

Tir undermine nghia 12 1am suy yéu, pha hoai ngdm. T\ trai nghia 14 strengthen: cung cd, lam manh hon.

A. affect: anh huong.

B. reduce: l[am giam.

C. strengthen: lam manh 1én — trai nghia.
D. threaten: de doa.

Chon C.
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Question 6. Chgn A

Poan 3 néi khung ning luc cho hoc sinh tip trung vao cac niang lyc nhu: hiéu vai trd con nguoi trong quan
hé v6i Al nhén thirc dao duc, kién thirc nén tang vé trng dung Al, va sang tao thong qua thiét ké hé thong
Al

e A dung: co creativity va ethical awareness.

B sai: Al khong thay thé gido vién.

o C sai: khong néi dén thi quéc gia danh giaky nang AL
o D sai: khong chi nhim xay dung hé théng Al nang cao.

Chon A.
Question 7. Chon D. Paragraph 1

Poan 1 néu myc dich ciia cac khung ning lyc AI méi cia UNESCO: gitp cic qudc gia trang bi cho nguoi
hoc va giao vién cac k¥ nang can thiét dé sir dung Al an toan, dao duc va co trach nhi¢m.

e Paragraph 1 — muc dich. o
o Paragraph 2 — van dé dao duc va quan diém lay con nguoi lam trung tam.
e Paragraph 3 — ndi dung khung nang luc.
o Paragraph 4 — hanh dong chinh sach rong hon.
Chon D.
Question 8. Chon C. Paragraph 4

Poan 4 nhac dén viéc xay dung hé thong gido duc dua trén innovation, inclusion, and human values. Day
la y can bang phat trién Al véi cac gia tri con nguoi.

Chon C.
Question 9. Chgn A. drawing

Cau:
“Nobody’s Boy ... was performed at the Youth Theatre, in audiences...”

O day can dung hién tai phan tir dé rat gon ménh dé b sung y nghia:
“drawing in audiences” = thu hut khan gia.

e A.drawing — dlng. ’ ’ q
e B. has drawn — sai vi khong hop cau tric sau dau phay.
o C.drawn — bi dong, khong hop nghia.
e D.is drawing — sai cau tric.
Chon A.
Question 10. Chon B. which

Cau:
“The play, follows Remi’s journey...”

Chu ngir 12 The play chi vat, can dai tir quan hé which.
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e A. who: dung cho nguoi.
B. which: dung cho vit — dang.
C. whose: chi s¢ hiru.
 D. where: chi noi chén.

Chon B.
Question 11. Chgn C. adaptation

Cau:
“the preserves the soul of the French classic...”

Sau mao tir the can mot danh tir. adaptation nghia 1 ban chuyén thé.

A. adapted: tinh tir/quéa khr phan tur.
B. adaptive: tinh tur.

C. adaptation: danh tor — dung.

D. adaptively: trang tur.

Chon C.
Question 12. Chon A. level
Cum dung: raise the level of something = nang cao trinh do/muirc do cua cai gi.

“raise the level of academic music” = nang cao trinh do/gia tri ti€ép can cia am nhac hoc thuat.

A. level — dung.

B. amount: lugng.
C. number: sb lugng.
D. portion: phan.

Chon A.
Question 13. Chon C. deeply

Cum ty nhién: deeply rooted in tradition = bat ré sau trong truyén thong.

A. highly rooted — khong ty nhién.

B. fully rooted — c6 thé hiéu nhung khong chuan bang.
C. deeply rooted — dung.

D. slightly rooted — sai nghia.

Chon C.
Question 14. Chon D. carry on

Cum: carry on traditions = tiép ndi, duy tri truyén thdng.

A. take up: bt ddu mot hoat dong/thoi quen.
B. look up: tra cuu.

C. bring on: giy ra.

D. carry on: tiép néi, duy tri — ding.
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Chon D.

Question 15. Chgn C.b-c-a

Trat ty hoi thoai hop 1y:

b. Khach hoi: mau laptop méi c6 chua?

¢. Nhan vién tra 10i: rat tiéc, bi tri hoan do thi€u chip.

a. Khach phan hoi: t6i hiéu rdi, cam on.

Thirty:b-c-a.

Chon C.

Question 16. Chon C.a-e-b-c-d

Trat tu hop ly:

a. Mai hoéi: Ban c6 nghi hoc tap sudt doi 1a can thiét khong?

e. Tung tra 161: Co, n6 gitip chiing ta cap nhat va thich nghi.

b. Mai b6 sung: Nhitng ngudi don nhan nd cé thé tim ra nhi€u co hdi mai.
¢. Tung dong tinh va m¢ rong: Khong chi nghe nghiép, né con lam cudc song y nghia hon.
d. Mai két luan: T61i hoan toan dong y.

Thirtu:a-e-b-c-d.

Chon C.

Question 17. Chon A.b-d-a-c-e

Poan vin ndi vé ganh ning tai chinh khi song & thanh phd 16n.

b. Cau m¢ dau khéi quat: nhiéu ngudi bj hip dan boi thanh phd 16n nhung di kém ganh ning tai chinh.
d. Néu thach thirc 16n dau tién: tién thué nha cao.

a. Bo sung thém cac chi phi khac: thyc phm, giao thong, y te.

c. Du luong cao hon nhung kho tiét kiém.

e. Két qua: mot so nguoi mudn chuyén ra ving ngoai 0.
Thittu:b-d-a-c-e.

Chon A.

Question 18. Chon B.c-d-e-a-b

bay 1a mét buc thu.

¢. Mo déu thu: Nick dang viét tir Bali.

d. N6i ve viéc nhd nha nhung thich di nhiéu noi nho may tinh va internet.
e. Tra 101 cau hoi cua Laura vé viéc c6 c¢6 don khong.

a. Giai thich cong ngh¢ gitp gitr lién lac véi gia dinh.

b. K&t thu bang 161 mo1 Laura dén tham.

Thittu:c-d-e-a-b.
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Chon B.

Question 19. Chgn D.a-e-d-b-c¢

Poan van vé t6 chirc Habitat Earth.

a. M bai: séng xanh va bao ton méi truong sdng tu nhién.
e. G161 thiéu Habitat Earth va hoat dong chinh.

d. Néu thém hoat dong ctru ho dong vat.

b. Néu hoat dong gido duc tré em.

c. Kéu goi tham gia, tinh nguyén hodc quyén gop.
Thitu:a-e-d-b-c.

Chon D.

Question 20. Chon D

Bai doc noi rang purplewashing c6 thé khién thong diép bén ngoai danh lac hudng khoi nhimng bat binh dang
ndi bd trong cong ty.

e D. It may distract attention from internal workplace inequalities — dung.
Cac phuong an khac khong dung trong tdm hodc khong dugc néu rd.
Chon D.
Question 21. Chon B. distrust
Tir cynicism nghia 1a thai d6 hoai nghi, thiéu tin tudng, cho rang ngudi khac khong that long.
e A. confidence: su tu tin.
o B.distrust: sy khong tin tuéng — ding.
e C. belief: niém tin.
e D. certainty: su chac chan.
Chon B.

Question 22. Chgn D

Doan 2 giai thich purplewashing la viéc dung biéu twong va ngdn ngit nit quyén dé tao hinh anh co trach
nhi¢m xa hdi, nhung cé thé che ddy nhitng bat binh dang thyc sy trong cong ty.

« A sai vindi co thé giai quyét bat binh déng.

B dung mot phan nhung chua néu ¥ che day bt binh dang.

« C sai vindi dat tién bo that su.

D dédy du nhat: dung thong diép nir quyén dé ning hinh anh céng ty trong khi che 14p bat binh ding
noi lam viéc.

Chon D.

Question 23. Chgon A
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DPoan cuoi ndi purplewashing cé thé lam suy y€u niém tin cia cong chiung vao cac phong trao binh dang that
su.

A. It reduces public trust in equality movements — dung.

e B khong dugc néu 1a tac dong chinh.

e Csai vi bai noi co6 thé lam tdng yéu cau trach nhi¢ém, khong loai bo.
e Dsai.

Chon A.
Question 24. Chgon B

Cau trong bai:
“If activism becomes a branding strategy, does it still retain its original power to demand social change?”

Y la: néu hoat dong xa hoi tr¢ thanh chién luoc thuong hi¢u, n6 co thé mat di strc manh ban dau trong viéc
doi hoi thay doi xa hoi.

e B. It loses its original power to demand social change — dlng.
Chon B.
Question 25. Chon C. feminist exploitation

“This concern” quay lai y ¢ cudi doan 1: cac cong ty c6 that sy ing ho binh dang hay chi dang dung nit
quyén dé cung co hinh anh cong chiing. Pay 1a sy khai thac nit quyén vi muc dich hinh dnh/thwong mai.

A. genuine equality: chi 1a mot phan dbi lap.
B. public image: chua du.

C. feminist exploitation: diing nhat.

D. consumer perception: 1a hé qua phia sau.

Chon C.
Question 26. Chon B

Cau gach chan:
“Only by stripping away the gloss can slogans be forced to bear the weight of real commitment.”

Nghia 1a: chi khi bé 16p v6 hao nhoang bén ngoai thi khau hiéu méi phai gan véi cam két that sy. N6i cach
khac, cong ty phai vugt ra ngoai vi¢c xay dung hinh anh va ching minh trach nhi¢m that.

o B. Companies must extend their efforts beyond image-building to demonstrate genuine responsibility
— dlng.

Chon B.
Question 27. Chgon C

Tir toan bai ¢ thé suy ra: mot s6 quang céo dung ngén ngir va hinh anh ni quyén chu yéu dé dugc cong
chung tng hg, chir khong that sy thiic ddy binh ding gidi.

e Cdung.

uigeli.xyz Trang 12



uigeli.xyz
A saivinoida loai bo hoan toan quang cao gay hicu lam.
e B sai vi khong c6 thong tin “da loai boé dang ké”.
e D sai vi purplewashing khong loai bd bat binh dang noi lam viéc.
Chon C.
Question 28. Chon A. [II]

Céau can chen:
“At its core, purplewashing turns advocacy into appearance.”

Cau nay mang tinh tong két ban chét cia purplewashing: bién hoat dong ung ho thanh hinh thirc bén ngoai.

Vi tri phii hop nhét 1a [II], sau khi dinh nghia purplewashing va femvertising, trudc khi néu cac biéu hién cu
thé.

Chon A.
Question 29. Chon A

Bai doc chil yéu noi rang purplewashing bién nit quyén thanh chién lugc marketing, tao khoang cach giira
thong diép trao quyén bén ngoai va hanh dong that sy cua doanh nghiép.

« A bao quat nhat toan bai.

e B ding nhung hep hon.

e C chi ndi vé su thit vong ctia nguoi tiéu dung, chua du.

« D chi néu bdi canh phu nit van gap bat binh dang, chwa bao quat bai.

Chon A.
Question 30. Chon B. therefore

Cau trudce ndi: nhu cau hd trg hanh chinh trong noi lam viéc hién dai dang ting. Vi vay, cong ty dang tim trg
1y van phong.

Can tir chi két qua: therefore = vi vay.

A. in addition: thém vao do.
B. therefore: vi vdy — dlng.
C. however: tuy nhién.
D. for example: vi du.

Chon B.
Question 31. Chon D. vibrant office environment

Trat tu tinh tur - danh tir ding:
a vibrant office environment = mdt moi truong van phong nang dong.

e vibrant: tinh tir.
e office environment: cum danh ttr.

Chon D.
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Question 32. Chgn C. thriving

Cau day du co6 thé hiéu la:

“The candidate who thrives in a fast-paced setting will assist...”
Rat gon ménh dé quan hé chu dong:

“The candidate thriving in a fast-paced setting will assist...”

A. who thrive: sai hoa hop, candidate s it phai 1a who thrives.
B. is thriving: sai c4u truc.

C. thriving: dng dang rut gon.

e D. thrive: sai.

Chon C.
Question 33. Chon A. take
Cum cb dinh: take a nap = chop mit, ngti mot gidc ngan.

e take a nap — dung.
o do/make/keep a nap — sai.

Chon A.
Question 34. Chon B. to
Cum: send something to somebody/some department = gui cai gi dén ai/bo phan nao.
“send it to our HR department” = giri n6 dén phong nhén sy.
Chon B.
Question 35. Chon A. to apply
Céu tric: Don’t hesitate to do something = dimg ngan ngai lam gi.
“Don’t hesitate to apply” = dimg ngan ngai Gng tuyén.
Chon A.
Question 36. Chon D
Cau:
“What began as a seemingly trivial online joke has ... evolved into a cultural micro-trend with over 570
million views, .’
Y céan dién: mic du rat phd bién, xu hudng nay van thiéu ranh giéi khai niém ro rang.
A saivi “despite widely popular” thiéu being.
e B saivicau trac “gaining ... and therefore lacks” khong song song.
e Csai vi dung “that” khong hop sau dau phay va 1éch nghia.

« D phu hop nhit vé nghia: “still lacks a clearly established conceptual boundary despite ...
popularity”.

uigeli.xyz Trang 14



uigeli.xyz
Cach dién dat cua D chua that ty nhién, nhung trong bon lya chon thi dung nhat.

Chon D.
Question 37. Chgn C

Cau trudc co cau tric:
“such as using kitchen timers instead of alarms

Can mdt cdu triic song song v4i using.
Phuong 4n C: or transforming everyday routines into oddly structured rituals.

Hai vi du song song:

e using kitchen timers instead of alarms
o transforming everyday routines into oddly structured rituals

Chon C.
Question 38. Chon D

Cau:
“the term did not originate as a viral idea but first appeared around 2022 and, to friendships...”

Y cén dién: do lan tmyén nhanh trén mang xa hdi, thuat nglr nay dan mo rong tir quan h¢ tinh cdm sang tinh
ban va ca hanh vi dong vat.

b

o D. “as aresult of its rapid spread on social media, gradually extended from romantic relationships...’
— dlng cau tric va dang nghia.

Cac dap an khéc sai ciu triic hodc khong hoa hop véi cau.
Chon D.
Question 39. Chon A

Cau trude ndi nghia cia thudt nglr d@ mo rong sang nhiéu linh vuc, nhung su lan rong nay cling lam mo
nghia cia no.

Cau tiép theo hop 1y nhat la:
“This expansion of meaning made the concept widely used in online discussions.”

Nghia 13: su mo rong nghia nay khién khai niém duoc dung rong rii trong cac cudc thao luan truc tuyén.
e A dlng.
e B sai vi ndi thuat ngtr ngirg duoc thao luan.
e C sai vi n61 khai niém hoan toan ro rang.
e D sai vinoi bi gidi han trong boi canh khoa hoc/hgc thuat.

Chon A.

Question 40. Chon B
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Cau can dién dung trudc m¢nh dé quan he¢:
“ , which continues to shape online discussions.”

Phuong én B:
“Such a shift reflects the evolving nature of digital relationship culture”

Nghia 1a: sy thay ddi nhur vay phan 4nh ban chit dang phat trién ctia van hoa quan hé trong thoi dai s, diéu
tiép tuc dinh hinh cac cudc thao luan truc tuyén.

A d4o ngir sai va thiéu tu nhién.

o B ding ngit phap, dung nghia.

e Csai cau truc.

e D sainghia va sai lién két.

Chon B.
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